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Brand Focuses & What’s New SalonCentric Sales Merchandising

DISCOVER

BIOLAGE SAVE 25%

PROFESSIONAL HAIR SPA with the purchase of
4 or more Shampoos,

Conditioners, Stylers,

PRECISION_DOSED and Trea'tments.*
RESTORATIVE HAIRCARE Plus Receive Free Travel

Case Made of Recycled
Cotton Canvas.

[Infused with high potency actives—micro-filtered,
fermented & distilled—for maximum hair & scalp efficacy.

Rejuvenating & uplifting experiences that relax as they renew.

THE BIOLAGE PROFESSIONAL HAIR SPA ADVANTAGE

- Elevated client experience

- Increased revenue & profitability

- Competitive edge & client retention
- Targeted solutions for clients’ needs

*Excludes Liters, Gallons & Minis




Brand Focuses & What’s New SalonCentric Sales Merchandising

CREATE THE AMBIANCE EXTEND THE EXPERIENCE

Elevate your clients' experience by providing an escape to the hair spa, where Empower your clients to continue their hair spa experience at home. Recommend
relaxation meets restorative care. Our Biolage Professional Hair Spa Guide provides Biolage products tailored to their individual needs, allowing them to continue the
turnkey solutions to get started today! revitalizing benefits between salon visits.
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https://activation-tools.com/loreal/sell-through/2025/April/Biolage/Biolage_SpaGuide_BrandedSignage.pdf
https://www.canva.com/design/DAGgzJDps_8/srjw8ETQNAVJKt--YpqbUg/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
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o7 Y eI 0ok SAVE GREATPERORMANCE.
J’ FORMULA* NEW LOOK, SAME GREAT PERFORMANCE

" CONCENTRATED ON OUR
SN S es EVERGREEN COMMITMENTS

73% RECYCLED TUBE &
100% RECYCLED CAP

PAPER TUBES FOR
LEAVE-IN TREATMENTS

100% RECYCLED
BOTTLE & CAP

VVVVV

8.5 FL. 0Z. 250 ml

HYQBA A A i e i HYDRA
SOURCE SOURCE ] (- ' ! SOURCE
] P SV HYDRA
SOURCE

HYDRATION CONCENTRATE
with aloe + hyaluronic acld
2 micrograms per 100 mi
CONCENTRE D'HYDRATATION
a I'alods + acide hyaluronique
2 microgrammes par 100 mi \ Al
i CH SECS
P
6.8 FL.0Z. 200 m| €&

13.5FL.0Z. 400 ml € 135 FL.0Z. 400 m| €




@ Brand Focuses & What’s New

REDKEN

5TH AVENUE NYC

NEW

COLOR GELS OILS

UPTOWN BRONDE COLLECTION

DISCOVER 5 NEW SHADES IN TRENDING TONES THAT TRANSFORM
AGING HAIR INTO SEEMINGLY EFFORTLESS BRONDE LUXURY—
INSPIRED BY THE UNDERSTATED ELEGANCE OF UPTOWN NYC.

+| +78% SHINE*

+| +30% CONDITION**

+| 2% APRICOT OIL FOR SMOOTHER HAIR
+| AMMONIA & FRAGRANCE-FREE

SAVE 20% WITH THE PURCHASE
OF 5 NEW SHADES

*vs uncolored hair **vs non-conditioning shampoo

Product Knowledge
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WALNUT

6MO
ICED COFFEE

Merchandising

% 207

ON ACIDIC BONDING
CONCENTRATE

with any color service today!

Editable Signage
Product Knowledge

SAVE 20%

with the purchase of 4 or more

select retail sizes of Acidic Bonding
Concentrate, Acidic Bonding Curls
& Curl Stylers.


https://activation-tools.com/loreal/sell-through/2025/April/Redken/Redken_CGO_Uptown_Bronde_Tech_Guide_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/April/Redken/Redken_ABC_ABCurls_Curl_Stylers_PK.pdf
https://www.canva.com/design/DAGgzLl5ogA/pREtY_-8C5zhxwrA-xMs-w/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New

“ matrix

Upgrade to NEW!

Super Sync

The Do-It-All Alkaline Demi
with Superior Protection &
Super Coverage

Easily Tone, Cover Gray,
Lowlight, Fill, Refresh,
Darken, Gloss & More

Product Knowledge

Launch Offer
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SalonCentric Sales

PRC

Introduce your

\ w U

clients to color with

Super Sync’s natural,
low-commitment
results.

With only 20 minutes
of processing time,
first-time color clients

will love trying it as
an express servicel

Low Key Color Technique Class

Merchandising

CREY BLENDING

No-ammonia demi-permanent gless color.

GLOSS AND TONE
Ammeonia-free gloss that tol
livers the ultimate shine and condition

SHADOW CONTOURING
i i color created by

Multicimensional

| IN LESS THAN f
20 MINUTES? . -

9 A3 ENJOY
_ $XX OFF
>

/
! Express Color

N
il . ’

Express Color Menu

New-to-Color Promotional Signage


https://activation-tools.com/loreal/sell-through/2025/April/Matrix/Matrix_Super_Sync_PK.pdf
https://www.saloncentric.com/classes?prefn1=dimBrand&prefv1=Matrix&prefn2=eventClassType&prefv2=Hands-In&prefn3=eventStartDate&prefmin3=1743465600000&prefmax3=1751327999999&srule=classes-start-date
https://activation-tools.com/loreal/sell-through/2025/April/Matrix/Matrix_Super_Sync_Launch_Offers_Asset.png
https://www.canva.com/design/DAGgzAPqPHI/o43upuUmv_MsqDdMf81iFw/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgzHbdhXk/ShUpuZvb1i453gUDLh9LLw/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

A

\ m O t rIX Introducing clients to color can

Crafting a First-Time Color Experience increase average ticket 150%*

Consulting Color Newbies Follow-Up Formula for Client Retention Encourage Color Consultations
Welcome & Reassurance Reach out 2-3 days post-appointment by
l "I understand this is your first color experience. either phone text or email and include
I'll guide you throughout the way, addressing : ’
any concerns you have' these ImpOFtO nt key e|ementS ::E;ULGE &/%
Personalized
Baby Steps Approach Use the client's name and refer to their specific OV
“We can start with a subtle change, using @ service.
demi-permanent color for natural results and a & BHECEAER VOUR PEREECT SHADE

gradual fade-out that will be low commitment.” P - .
Positive & Enthusiastic

Share genuine excitement about their new color. et Consltation
Color & Scalp Analysis
3 Hair Health & Maintenance e heitioning

“l use professional products to protect against Helpful
damage. I'll customize a simple home-care Offer support and address any questions or
regimen with color-safe products. concerns.
02/85g/85ml
Proactive pe
Next Steps Suggest booking

and provide you with clear pre- and post-
appointment care info. I’'m excited for you and am

"Ask questions anytimel! Let's book your appointment q
here to support you on your color journey!” Thank t

Editable Signage
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https://www.canva.com/design/DAGgzFbae4s/mYQrhvrCLoXecgCrezN_3A/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

“ matrix

Add The NEW

-

Matriy ‘_
G I ow g.g FULL GLOW MANIA

=&

00 =mim |
Gatekeeper ‘= .

.‘ 16.9FLQZ/SOO§
martrix ,
To Your Glow Mania Routine o_g
c

Enhance Color Glow from Inside Out for 8 Weeks* OO

color protecting shampoo
dullg color-t:‘e%ted hair

shampoo protector de color

- Cabello opaco y tefiido
ml;Oolng protecteur de covie
Cheveux ternes et colorés
Lige oY COlic Acid + Rosehip Ol
ycolique + Huile de Rose M

Glow Gatekeeper
Glow Sealing Leave-in Conditioner

Editable Signage

PRO TIP:

Bundle the in-salon Glazing
Queen treatment with Glow
Mania take home products to
teach your clients the important
connection between services &
home care.

*When used with a system of shampoo, conditioner/mask & leave-in.

Product Knowledge
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https://activation-tools.com/loreal/sell-through/2025/April/Matrix/Matrix_Glow_Mania_Sales_Presenter.pdf
https://www.canva.com/design/DAGgzBlq9IM/LZugYuKnRq5buVUC0mOl0g/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

LOREAL

PARIS
PREVENT BREAKAGE WITH A

y A :
N/ ‘ :

. * e 1‘
No ammonia vegan* permanent color. 70 T 0 PRETREATMENT ADD-ON TODAY!

The answer (RN &S Y VY

. | \ > SAVE
to your clients . L - ggg‘;mf
color concerns

SERVICE

100% grey coverage

Adds + 48% shine™ Receive FREE 1L iNOA Oil Developer of choice Editable Signage

with the purchase of 9-31 INOA tubes
High impact long lasting color
Receive FREE 1L iNOA Oil Developers of choice + INOA Product Knowledge

@ For all hair formations Swatchbook with the purchase of 32+ INOA tubes

o animalderived Ingredients or byproducts FREE Virtual Atelier Class featuring Suzie Bond SAVE 15%

**vs. unwashed, uncolored hair

Select Treatment and Backbar

Product Knowledge Register Now SKUs including Metal Detox
Pre-treatment

BRAND ACTIVATION TOOLKIT | APRIL 2025


https://activation-tools.com/loreal/sell-through/2025/April/LP/LP_iNOA_Product_Knowledge.pdf
https://activation-tools.com/loreal/sell-through/2025/April/LP/LP_Metal_Detox_Treatment_Backbar_PK.pdf
https://www.canva.com/design/DAGgzGWU7xE/RWic_pl4szLJLDWriVZNCw/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.saloncentric.com/022124S.html#prefn1=dimBrand&prefv1=LOreal+Professionnel&prefn2=eventStartDate&prefmin2=1747180800000&prefmax2=1747699199999&srule=classes-start-date&start=1

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

@R PUREOLOGY THE TRAVEL SIZE ADVANTAGE

' PR O EESONINAENEO O R CARE

TRAVEL KITS

Introduce clients to high-quality products in a convenient size through fun,
travel-themed promotional ideas

B
- ( I\ -
Mini shampoo 50ml, Mini conditioner 50ml,
Color Fanatic spray 30ml, and FREE BAG Fo R $1 5
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https://activation-tools.com/loreal/sell-through/2025/April/Pureology/Pureology_PK.pdf
https://www.canva.com/design/DAGgzDrtkqM/oqipzEOo3Q7XIS1-tjUKkg/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgzLLHZIw/_zfT_uXq92-dcdyijsuHGg/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgZg0rxVQ/ujDSDyieOCbishOeJLPCqA/view?utm_content=DAGgZg0rxVQ&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.amazon.com/Suitcase-Destination-Stickers-Stamping-Crafting/dp/B08NM4RD9P/ref=pd_bxgy_thbs_d_sccl_1/145-6921347-9386463?pd_rd_w=JlRLT&content-id=amzn1.sym.53b72ea0-a439-4b9d-9319-7c2ee5c88973&pf_rd_p=53b72ea0-a439-4b9d-9319-7c2ee5c88973&pf_rd_r=PZ45YXEXK1XPTN35RZSF&pd_rd_wg=A104Q&pd_rd_r=3a287273-b20b-4500-aa82-cb5d7a0c32a1&pd_rd_i=B08NLYVRL4&th=1

@ Brand Focuses & What’s New

THE

MIZANIAIRCUT

BUILD YOUR BUSINESS WITH

THE LAST CURL CUTTING
METHOD YOU'LL EVER NEED.

Mizani Aircut Resource Guide

SalonCentric Sales

IS THE MIZANI AIRCUT
A GAME-CHANGER?

e Grounded in the science of texture
e Recreatable

e Versatile

e Better service means better rates

e Backed by community with ongoing education
& Mizani’'s Certified Stylist Finder

Find a Certification Near You

[

Merchandising

PASS ON THIS
SAVINGS TO
YOUR CLIENTS!

Ensure they can
confidently style their

= curly hair at home with
personalized styling tips.

I

Editable Signage
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25 Miracle Collection -
25 Miracle Milk 8.5 fl oz

Receive Free Duffle

Product Knowledge



https://activation-tools.com/loreal/sell-through/2025/April/Mizani/MIZANI_Aircut_Resource_Guide_PK.pdf
https://web.cvent.com/event/0543ca21-a2d6-423a-8264-31cfa8c420e1/summary
https://www.canva.com/design/DAGgzOPN_eU/ppihQ1SjJDuSY8LVeB39kg/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/April/Mizani/Mizani_True_Texture_Miracle_Milk_PK.pdf

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

SalonCentric Sales

Styling & Barbering >

Care & Treatments >

BRAND ACTIVATION TOOLKIT | APRIL 2025




@ Brand Focuses & What’s New SalonCentric Sales Merchandising

RETAIL LIKE A PRO SALE

Styling & Barbering 4/1 — 4/15

MIZANI

MIZANI

’
ART ART
N e
- ad

e

fl

LOREA! m_ VOREAL

ke MAtriX MIZANL &8 Do

TEXTURE LOVE SINCE 1991 PROFESSIONAL COLOR CARE

5TH AVENUE NYC PARIS

SAVE 20% WITH THE PURCHASE OF 1-5 PRODUCTS | SAVE 25% WITH THE PURCHASE OF 6+ PRODUCTS

- Max Hold Hairspray « All Tecni.art - Matrix Styling « Moisture Replenish Shampoo - Beach Waves Sugar Spray
« Max Hold Hairspray Triple Pure - High Amplify Proforma Hairspray « Moisture Replenish Conditioner « Texture Finishing Spray
* Quick Blowout « Vavoom Triple Freeze Spray « Cream Cleansing Conditioner « Lock It Down Hairspray
« Brushable Hairspray - Vavoom XL Freezing Sprays « Moroccan Clay Steam Mask « Instant Levitation Mist
« Perfect Coil Qil Curl Gel - Soft Finish Hairspray
« Curl Enhancing Lotion « Refresh & Go Dry Shampoo
« Curl Define Pudding Twist and Coil Jelly « On The Rise Root Lifting Mousse
« Coil Stretch Cream « Weightless Volume Mousse
« Sleek Holding Gel « Shine Bright Taming Serum

« Mess It Up Texture Paste

Product Knowledge Product Knowledge Product Knowledge Product Knowledge Product Knowledge
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https://activation-tools.com/loreal/sell-through/2025/April/Redken/Redken_Hairsprays_SC_Sales_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/April/LP/LP_Techni.art_SC_Sales_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/April/Matrix/Matrix_SCSales_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/April/Mizani/MIZANI_True_Textures_SC_Sales_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/April/Pureology/Pureology_SCSales_PK.pdf

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

RETAIL LIKE A PRO SALE

Care & Treatments 4/16 — 4/30

H N

|

= | .
= §8§ =
B b

REDKEN lwf MAtrix

PARIS

SAVE 20% WITH THE PURCHASE OF 1-5 PRODUCTS | SAVE 25% WITH THE PURCHASE OF 6+ PRODUCTS

« All Soft Shampoo « All Inforcer
« All Soft Conditioner

* Frizz Dismiss Shampoo

* Frizz Dismiss Conditioner

« Glow Mania Glow Gatekeeper

« Glow Mania Glazing Queen Mask

« A Curl Can Dream Scrunch n’ Go Spray
* A Curl Can Dream Moisturizing Cream

* Volume Injection Shampoo « Food For Soft Multi-Use Hair Qil

« Volume Injection Conditioner « Food For Soft Hydrating Treatment Mask
- Extreme Length Shampoo

« Extreme Length Conditioner

Product Knowledge Product Knowledge Product Knowledge
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https://activation-tools.com/loreal/sell-through/2025/April/Redken/Redken_SC_Sales_Treatments_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/April/LP/LP_Inforcer_SC_Sales_Treament_PK.pdf
https://activation-tools.com/loreal/sell-through/2025/April/Matrix/Matrix_SCSales_Treatment_PK.pdf

@ Brand Focuses & What’s New SalonCentric Sales Merchandising

s oW

Merchandising

SPRING RENEWAL EARTH DAY

Tables > Tables >

Shelf > Shelf >

Cash Wrap/Reception > Cash Wrap/Reception >
Selfie Wall >

BRAND ACTIVATION TOOLKIT | APRIL 2025




Brand Focuses & What’s New SalonCentric Sales Merchandising
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https://www.amazon.com/hz/wishlist/ls/2QLHS372EXZJU?ref_=wl_share
https://www.canva.com/design/DAGgzHdaAWA/jMHb40jDWfxxQwu2Dddj5g/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
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Brand Focuses & What’s New

HAIRCUT
COLOR SERVICE
TAKE HOME REGIMEN

Promotional Signage
BRAND ACTIVATION TOOLKIT | APRIL 2025
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https://www.amazon.com/hz/wishlist/ls/2QLHS372EXZJU?ref_=wl_share
https://www.canva.com/design/DAGgzHDR8wg/B378Bu9zHW3k4GNoYq06Zw/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview

@ Brand Focuses & What’s New

Cash Wrap/
Reception

‘ %ﬁw/

FOR SHOPPING
SMALL!

ndl

Promotional Signage
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Merchandising

Scan or Click QR

Code to Buy
Display Items



https://www.amazon.com/hz/wishlist/ls/2QLHS372EXZJU?ref_=wl_share
https://www.canva.com/design/DAGgzCH8Isw/xg65FvfK_Wg8stz3jEfALg/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview

Brand Focuses & What’s New
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o

EARTH DAY CONTEST@‘ \

¢ Winl

DETAILS AT FRONT DESK ‘ 7

Promotional Signage
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https://www.amazon.com/hz/wishlist/ls/1117PSI53N5E5?ref_=wl_share
https://www.amazon.com/hz/wishlist/ls/1117PSI53N5E5?ref_=wl_share
https://www.amazon.com/hz/wishlist/ls/1117PSI53N5E5?ref_=wl_share
https://www.amazon.com/hz/wishlist/ls/1117PSI53N5E5?ref_=wl_share
https://www.amazon.com/hz/wishlist/ls/1117PSI53N5E5?ref_=wl_share
https://www.amazon.com/hz/wishlist/ls/1117PSI53N5E5?ref_=wl_share
https://www.amazon.com/hz/wishlist/ls/1117PSI53N5E5?ref_=wl_share
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https://www.canva.com/design/DAGgzPXJXwo/pLiYWvAgrkobu7AmN6GDYg/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
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https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
https://www.amazon.com/Artificial-Boxwood-UV-Anti-Backdrop-Greenery/dp/B0DK6ZM1KM/ref=sr_1_19?crid=IKYETCUL4LWX&dib=eyJ2IjoiMSJ9.11QDIsmpWWDzA78qivxwDqitUTfe8HuP82Ob_V-Mj2RxMYjlz4uWhlT_1KODmmjlNapyZZ9sZ8Jd15aaTOn92RifcmZ5EGFI-EfQulypNLnph2hkgQugawDbYrbIZ1BeSAqyEiIC8ffYB38feT7uO6Fbzjo4jiWJVCQ5x4gLL2d-GCgQdeLISSOHrjw3gcW_xO2mbrmN6hWJLwlRhQY5bR6hVrKXja2fYkn1BnuovT7AN0Y1_WcwuyCMSPY-3TVSj4xCDGTqUvFfTedkgLmNrODUVfFpIm4TVX3xKM1J5MPlaSJLj4zxKOBXKL3o-NyJqToSwpw0vPbPKxsrr5EKRy_njfKL3NDwR3nZ5M4COnolSUk4PMAyC7ysFGOudz8iP7-cTiAehkCKHG_2YWk0kJAAACxr2ZGiXmwGzXPQ0wyyebf5RlJ_Xb4lSAPxNdY-.0At17jEXeK35Q8GN3pDCJB_wnxLOSfOZrTqtuv2hXUw&dib_tag=se&keywords=greenery+wall+display&qid=1740501710&sprefix=greenery+wall+display,aps,110&sr=8-19&th=1
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https://www.redkenpro.com/the-break-room/product/social-media-kit
https://www.biolage.com/salon-resources
https://drive.google.com/drive/folders/1kNRVTBC00kQfOlpWTE6LCzUeX0M16fwH?usp=sharing
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https://www.matrix.com/professional/social-assets
https://bit.ly/PURSalonSocialMediaKit
https://drive.google.com/drive/u/0/folders/19Gdv6_zpSzPojkak8YfJP5jX0YP1VcCj
https://www.instagram.com/pulpriothair/
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Custom Salon Signage Templates Available for Your Brand/Promotional Content

Download & print assets on the next slide.
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Ready-To-Go Toolkit

8.5x11 S5x7 E-Blast Newsletter E-Blast Newsletter
Easel Signage Easel Signage Active Clients Lost Clients

How-To-Use

Insta Stories Insta Posts Facebook Posts Product Imagery Toolkit on Canva

Click or scan the QR codes for instant salon signage!
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https://www.canva.com/design/DAGgs7fVkes/-6jKLfz4Doh6vQg_uviYSQ/view?utm_content=DAGgs7fVkes&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgs0cu0B0/jU_d8jEttA_Yue3PkmpEJQ/view?utm_content=DAGgs0cu0B0&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgXLRdhvU/8ACSdMTNWRw-LR1Tipe1tw/view?utm_content=DAGgXLRdhvU&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgXJHzBmQ/SPbziUwMevRvhHYXYU3vjA/view?utm_content=DAGgXJHzBmQ&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgyPJKYfI/MX_omqNIhF8eL_i3eEC2sQ/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgye9czLo/y6rgNmqMyWmeFeyMRPDcDQ/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAGgyoLV0yY/S1KE6ThhcuHScKi45aWnyA/view?utm_content=DA%5B%E2%80%A6%5Dshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://activation-tools.com/loreal/sell-through/2025/April/April2025_ProductImagery.zip
https://bit.ly/4gmZhUv
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